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In an era defined by ubiquitous connectivity and the rapid proliferation of digital content, the Girl Scout Cadette 

MEdia Journeystands as a critical pedagogical framework designed to equip middle school-aged girls (grades

6-8) with the analytical tools necessary to navigate, deconstruct, and reshape the modern media landscape. This

curriculum transcends basic media consumption, fostering a sophisticated understanding of how media messages

are constructed, the psychological impacts of these messages, and the methods by which individuals can exert

influence to promote positive social change.

Theoretical Framework and Core Concepts of the MEdia Journey

The MEdia Journey is rooted in the principles of media literacy—the ability to access, analyze, evaluate, create,

and act using all forms of communication. At the Cadette level, this involves a transition from passive consumption

to active, critical engagement. The intentional capitalization of the word "MEdia" serves as a linguistic mnemonic,

reminding participants that they are both the subjects and the creators of the media narrative.

1. Media Deconstruction and Decoding

Central to the MEdia curriculum is the technical skill of deconstruction. Participants are taught to identify the

underlying subtext of advertisements, social media posts, and news reports. This process involves examining the

following components:

•  Authorship: Identifying the creator of the message and their specific objectives (e.g., profit, persuasion, 

information).

•  Format: Analyzing the technical execution, including cinematography, color palettes, sound design, and 

algorithmic curation.

•  Audience: Determining the target demographic and how different groups might interpret the same message 

based on their unique cultural schemas.

•  Content: Distinguishing between factual data and value-laden opinions or stereotypes.

2. Cultivation Theory and Social Comparison

The Journey implicitly addresses Cultivation Theory , which suggests that long-term exposure to media

(specifically television and social media) shapes a person's perception of reality. For Cadettes, this often manifests

in body image concerns or skewed perceptions of social norms. By analyzing these effects, the curriculum provides

a psychological buffer against the negative impacts of social comparison and idealized media imagery.

Technical Workflow: The Three Progressive Awards

The MEdia Journey is structured around three specific awards that must be earned sequentially. This hierarchy

ensures a logical progression from internal awareness to external action.

The Monitor Award

The Monitor Awardfocuses on the auditing of one's own media diet. Technical requirements for this award include



keeping a detailed media log for a specified duration (typically 24 to 48 hours). Participants categorize their media

consumption by type (social, educational, entertainment) and duration. The goal is to calculate the "opportunity

cost" of media consumption and identify patterns in how different media forms affect emotional states.

The Influence Award

The Influence Awardshifts the focus to external critique. Cadettes are tasked with identifying a specific media

message that they find problematic—such as a gender stereotype in a commercial or a lack of diversity in a

popular television show—and creating a "remake." This involves practical application of media production skills,

such as scripting, graphic design, or video editing, to project a more realistic or positive alternative.

The Cultivate Award

The Cultivate Award is the culmination of the Journey, requiring the completion of a Take Action Project. Unlike a

community service project, a Take Action Project addresses the root cause of a media-related issue. This involves

project management, stakeholder engagement, and the creation of a sustainable media product or campaign that

continues to influence the community after the Cadettes have completed their initial work.

Comparison Matrix: Cadette Journey Options

To understand where the MEdia Journey fits within the broader Girl Scout Leadership Experience (GSLE), it is

helpful to compare it against other core Cadette Journeys.



Feature MEdia Journey aMAZE! Journey It's Your Planet - Breathe

Primary Focus Media literacy and digital 
citizenship.

Interpersonal relationships 
and conflict resolution.

Environmental science and 
air quality.

Core Skillset Critical analysis and 
content creation.

Emotional intelligence and 
empathy.

Scientific observation and 
advocacy.

Primary Award Cultivate Award Interact Award Innovate Award

Technical Component Digital media production/
remixing.

Social mapping and 
navigate-logs.

Air quality monitoring and 
data analysis.

Take Action Scope Reshaping public 
narratives.

Building healthy social 
networks.

Reducing environmental 
footprints.

Procedural Execution: Meeting-by-Meeting Breakdown

Implementing the MEdia Journey requires a structured approach. Leaders often choose between a traditional 5-8

meeting format or an intensive weekend retreat ("Up All Night"). Below is a technical breakdown of the 5-meeting

accelerated model.

Meeting 1: The Media Landscape Audit

The initial session establishes the baseline. Participants engage in a Media Mapping exercise, identifying every 

point of media contact in their lives, from smart refrigerators to billboards. Technical discussions focus on the shift 

from legacy media (broadcast TV) to decentralized social media and the role of algorithmic biasin determining

what content they see.

Meeting 2: Sonic and Visual Literacy

This session explores the physiological impacts of media. Girls analyze how soundtrack choices in film can induce

anxiety or excitement and how photo editing software (Photoshop, AI filters) alters physical reality. Practical activity:

Using basic editing software to "de-edit" or expose the layers of a professional advertisement.

Meeting 3: Stereotypes and Narrative Framing

Focus shifts to Framing Theory—how media outlets present a story to influence interpretation. Cadettes identify

common tropes and stereotypes (e.g., the "nerd" or the "mean girl") and discuss the socio-economic implications of

these portrayals. They begin brainstorming for their Influence Award project during this phase.

Meeting 4: From Critique to Creation

The Influence Award is presented. Cadettes execute their media remakes. This requires a Design Thinking

approach: Empathize with the audience, Define the problem, Ideate a solution, Prototype the media product, and

Test it with their peers. This phase often involves the use of digital tools like Canva, iMovie, or Adobe Express.

Meeting 5: Launching the Take Action Project

The final meeting (or series of meetings) is dedicated to the Take Action Project. This requires a formal project

plan including a timeline, budget (if applicable), and a method for measuring impact (e.g., surveys, view counts, or

qualitative feedback from the community).

Case Studies and Practical Implementation



Effective MEdia Journeys often result in highly innovative Take Action Projects. Below are three case studies of

successful implementations:

•  Case Study A: The "Digital Footprint" Workshop. A troop identified that younger girls (Brownies) were entering 

social media spaces without understanding privacy settings. They developed a technical workshop and a printed 

"Digital Safety Manual" to distribute at their local elementary school, addressing the root cause of digital 

vulnerability.

•  Case Study B: The Local Business Media Audit. Cadettes noticed that local female-owned businesses were 

underrepresented in town social media groups. They created a professional video series highlighting these 

entrepreneurs, reshaping the local economic narrative.

•  Case Study C: AI and Deepfake Awareness Campaign. Recognizing the rise of generative AI, a troop created 

a series of infographics and a short documentary explaining how to identify AI-generated images, providing their 

community with a technical toolkit for truth-verification.

Troubleshooting and Operational Challenges

As a Senior Technical Writer, it is necessary to address potential failure modes in the Journey's execution.

Common challenges include:

1. Technological Disparity

Not all participants may have access to high-end editing hardware or software. Solution: Utilize open-source tools 

(GIMP, Audacity, Shotcut) and mobile-first apps that function on lower-specification devices. Focus on the message 

rather than the production value.

2. Scope Creep in Take Action Projects

Cadettes often design projects that are too ambitious for the allotted time. Solution: Use the SMART (Specific, 

Measurable, Achievable, Relevant, Time-bound) goal framework during the planning phase. Ensure the project 

focuses on sustainability (e.g., a website that stays live) rather than a one-time event.

3. Subjective Bias in Media Analysis

Discussions regarding media can become politically charged. Solution: Maintain an objective, technical focus. 

Instead of debating the content's morality, focus on the mechanisms of delivery and the provenance of the data.

The Long-term Implications of the MEdia Journey

The MEdia Journey is not merely a set of activities; it is a fundamental shift in cognitive processing. By the 

conclusion of the curriculum, Cadettes have developed a critical filterthrough which all future information will

pass. In a society increasingly influenced by synthetic media and information warfare, the ability to discern intent,

identify bias, and construct a counter-narrative is an essential leadership skill.

As these girls progress to the Senior and Ambassador levels, the technical skills acquired here—project

management, digital content creation, and systemic analysis—serve as the foundation for the Gold Award, the

highest achievement in Girl Scouting. The MEdia Journey ensures that the next generation of leaders are not just

consumers of the digital world, but its architects and ethical guardians.

The integration of the "Up All Night" curriculum further emphasizes the intensive nature of this learning. By

immersing participants in a 24-hour cycle of media monitoring and production, the Journey simulates the real-world

24/7 news cycle, providing a high-pressure environment that tests their analytical speed and creative resilience.

Ultimately, the MEdia Journey empowers Cadettes to transition from being products of the media to being



producers of a more inclusive, accurate, and positive media future.
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